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ABSTRACT

The objevtives of this study can be used to measigrgths and weaknesses and constraints percbivéalrists to enjoy
the attractions in Maluku, which is one provincesastern Indonesia. The analytical method usedigresearch includes
statistics descriptive test, reliability and vatigi correlation and regression. The withdrawal sdimgp technique is used
by purposive sampling with 54 respondents. Impleatiem of access to Maluku and toward tourism sitéfered there
has a strong relationship with the satisfactionairists, tourists satisfied with the implementataf access with the effect
of 60.3% . In Maluku, data accessibility shows ab68.5% respondents stated that the air transpatatchoices to
Maluku were quite numerous. Attractions and acdesse been rated well by tourists who visit, whélsilfy or amenity
and traveler satisfaction are still rated in thetegory 'fair'. Amenity, which consists of the azhility of accommodation
facilities in every tourist object, many choicesre$taurants for every tourist attraction. As a uktstravel time has
become inefficient and does not cover many todastgnated places. The motivation of domestic staitravel in Maluku

should be able to increase. Finally, Novelty's agsh discusses accessibility, attractions and atgeni
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INTRODUCTION

Maluku or internationally known as Moluccas and tdden is the oldest province, Indonesia and isfoclits crops; Maluku is
47.350,42 km 2 of land and 658.294,69 km 2 of wéités clearly seen that Maluku is dominated maby} water. On colonize
time there were so many rebellious movements dgriecbpeople in order to be free on their own lduhatil the fight brought to
Indonesian freedom on January 19, 1999 and thehdatdecome historical since then. Maluku peopléctiforget the date
because it reminds them to the pain and bad mesn@hients that began with a small misunderstaratingled to destruction
among fellow Moluccan later became the center ofldvattention. Documents documented or recordeadl @ntsource of
information about what happened and how this antidpoiled the real character of the Mollucan. beial conflict has
become bitter memories and also given trauma tavihleku people especially Ambon. So the Palau Gagdanship is

sometimes neglected when old wounds are remindgsinfakes the Moluccan seem to almost lose theiridentity.
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Tourism is currently experiencing a shift in théeroFor many people in town in Indonesia, travejlimas
become a primary need. Every weekend, a lot ofisbuiestinations in many cities are filled with pé® who take
a vacation in the Middle of fatigue because of bwsyk. The road access to destinations misfireadanger a strange
sight, the urban community does not recognize #rentof economic crisis, and the inn is always fofi the
weekends. Association in city community today is Inager focused on material owned, but shifted camters
relating to tourism activities which turn into oneban community lifestyle. It is something commdattin society
encountered questions like, "Where did you go facation / at the weekend? or question like, “Hawvea peen to
Labuan Bajo?” “Have you been to Raja Ampat?” itraedhat it is such a matter of pride and prestigeperson has
ever traveled to the National most favorite touresorts.

Awareness of this phenomenon, for anyone who widkddo jump into the tourism industry, either faublic, private,
or community, must begin to prepare properly fbaapects underlying the formation of this industrygeneral, the tourism
industry is a combination of products and serviasssaid by (Poon, 1993); (Weiermair, 1998) toutisis been no exception in
this regard, but while the notion of shortened potdife cycles has been discussed for some timeridm consumers, which is
commonly called tourists, do not only buy prodwstish as food, beverage, and souvenirs, but algsierpe of how they enjoy
their travel, as stated by Truong and King 2009y et al., 2000 in (Vinh, 2013) that, the cultat&ibute of a Homestay
destination, such as its history, institutions t@uns, acute cultural features, cuisine, traditi@msyork, music, handicrafts, and
dance, provide basic and powerful attractions tsgective visitors. Even for products such as sbatiractions, hotel rooms
and the best seats sold purely, is a service bet¢aussts can only enjoy it all without being atdetake them home. Tourism
has become worldwide, the key to development, hagpiand well-being. In 1138 tourism donated toutiavellers in 2014,
making tourism into a leading sector in Indoneaia] the target of domestic tourist trips in 2019m@asy as 275 million. To
achieve the target of nation tourists’ visit, diedily it will need data about the strengths andkmeases of the respective areas
that have tourist objects which are expected tofecan attraction for tourists to visit and enj@yen it will need the data of
interest, motivation, needs and responses of #es/alho will travel and which have already donewyliich the data can be used
for the improvement and development of those toudestinations. Indonesia tourism development shbelpreceded by an
understanding of the challenges and obstaclesrthstt be faced in planning and implementing the Idpweent of Indonesian
tourism. As mentioned by the Minister of Tourisnd &reative Economy Indonesia, Arief Yahya that "Kbg to development
lies in the 3A destinations (Attractions, Accedgibiand Amenity)"

The core of the tourism product is a tourist degtom. This is the main attraction or core busingsthe tourism
industry. Destinations relates to a place or aled has the advantages and characteristics, batyragghically and
culturally, so it can attract tourists to visit aadjoy the place. All products related to travetobe, during, and after
visiting a destination, are products supportingtthgism industry. These products are togethercamhot be separated to
create an experience that is "satisfactory" forigtel If one product makes the tourists disapgainthen as the overall,
the tourists will be disappointed to that destimat{Khoiron, 2017). According to Cooper in Pitar2®12), in order to
make a destination be superior before a destinéiartroduced and sold, it must first examine fowin aspects (4A) to

be held, those are attraction, accessibility, atpemidancilliary.

Based on the background described, this study UdMa@s independent variables to see how they chattaf
domestic tourist satisfaction as the dependentbkriat the time travelled to Maluku, where Mallias attractive tourist

potential, good beaches and indigenous culture.

Impact Factor (JCC): 5.8487 NAAS Rating 3.17
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LITERATURE REVIEW

Tourism is a travel activity undertaken by a persora group of people to visit a particular plaoe the purpose of
recreation, personal development, or to learn thigueness of the visited tourist attraction in ihirim time period
(Tourism Act No. 20 of 2009). Factors that can eage community involvement in tourism area, 1).rornpments
in transportation; 2). Proliferation accommodati8in; The inclusive travel growth and 4). Other ferof a relatively
cheap holiday. The development of tourism in Indoaehas the primary objective to maintain indepecege
sovereignty and unity of the state and the natstrengthen national identity and appreciation oftyim Diversity,
to develop equity and improve the welfare of thenowunity, develop a better understanding, mutugbeesbetween
nations and contribute to create world peace (AadB009). The development of tourism in Indonesigrinciple of
Community Based Tourism that is from the people,tlny people, and for the people. Insightful cultuarism,
which covers the whole creativity, taste and publiarks, is one of the main wealth of Indonesia dmohg the
competitive advantage. Sustainable tourism, thao ilespect and preserve the environment for gé¢iomisato come
(Ardika, 2009) . According to Medlik, 1980 (in Aepto, 2005), there are four aspects (4A) to beigersd in tourism
offerings. The results of another research shoWwattburists' perceptions of the retained four disrens of tourism product
(attractions, ancillary services, amenities andarnodation) had a positive effect on memorableetraxperience (Chiu &
Ananzeh, 2012) , (Tukamushaba, Xiao, & Ladkin, 2016

Accessibility

Accessibility is intended for domestic and foreitgurists to easily reach the tourist attractionsuflsm access in
Indonesian has been pretty good, but there afdesstihe points that are not good enough and havesungported the
Indonesian tourism access. Good access will suggedmmodation, because the easily accessible asedation is able
to fulfil what the traveller wants, although somegis still not able to support all the needs ofdlavs. Accessibility is
one of the key aspects of current transport plajnéspecially in reliance to public transport aretgstrian traffic
facilities (Rebstock, 2017) . This research deaith wthis subject by outlining which are or could thee benefits of
improved accessibility to the transport system witspecial focus on economic benefits and thegousector. Therefore,
selected existing studies will be analysed. Besitieslegal background and social aspects of adibgsrelated to the
transport sector will be covered.

The concepts and global policy considerations g strong academic and practitioner, foundatortdnsidering
accessible tourism futures. In doing so, accessildsm futures are shown to be affected by keycepts related to core
tourism considerations and major policy initiatieesaccessibility and sustainability (Michopoul®arcy, Ambrose, & Buhalis,
2015b). Accessible tourism is a form of tourisit ihaolves collaborative processes between staller®lthat enables people
with access requirements, including mobility, visibearing and cognitive dimensions of accesgjrotion independently and
with equity and dignity through the delivery of usisally designed tourism products, services amtl@mments. This definition
adopts a whole of life approach where people thrdahgir lifespan benefit from accessible touriswvgion (Darcy & Dickson,
2009) in Buhalis and Darcy, 2011), in (Michopoul@arcy, Ambrose, & Buhalis, 2015a). The conceptofthole-of-life
approach to tourism through presenting the castadoessible tourism’ (Darcy, Cameron, & Pegg, 20TBe importance of
this approach is that it has been estimated ti4t &0a population will have access requiremenggtpoint in time, and most
people will have a disability at some stage dutiagy life.

Accessibility, a measure of the comfort and congané data on the location of land used to intenati

each other and how easy or hard the location ishesh through the transport network system (FarRl3).
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Accessibility, affects all areas of the tourismsigally the 3A’s of tourism: access (transport)c@mmodation and
attraction (Bindu & Devi, 2016). The researchersehtaken the loco motor differently abled peopletfoe study to
understand the determinants associated with 3 A'savel. The study proclaims the demand side peoSpe of
accessible tourism comprising the loco motor disdltravellers of the region. It unveils the exigtipoor service

available in the region inhibiting free movementtloé¢ disabled community.

Despite the developments in tourism, lack of pra/decvice appropriate to the travel rights of théividuals with
accessibility needs is one of the obstacles sHoeildvercome. Accessible tourism is one of the Kkeyshe survival of the
specialized travel agencies in the future. Progdippropriate product/service by targeting theviddials with accessibility
needs together with a correct approach and strategyspecialized travel agencies will be able aweha competitive
advantage and continue their activities (Ozogum@a & Baran, 2016). Indicators of accessibility @ expressed simply
by a distance (Tamin, 2003). If a place is adjatersnother place, it means the accessibility betwlese two places is
high. On the other hand, if it is far away it me#ims accessbility of both is low. In addition to& and distance, costs are
also indicators of accessibility. If between twag#s have shorter travel time, it can be saidlib#t places have high
accessibility. Costs can also indicate the levehadessibility. Costs here can be combined cosiiscbmbine time and
costs as a measure for transport connection (Mohmetn 2010). According to (Darcy et al., 2010) thaplores the
concept of accessible tourism and its links withlérbottom-line (TBL) sustainability. Accessibleurism is reviewed
through some of its central features including disiens of access, universal design and the nexugebp ageing and
disability. The TBL is then examined to better urstiend the financial, environmental and social @erations that arise

from accessible tourism.

The concept of a whole-of-life approach to tourimough presenting the case for ‘accessible tourism

(Darcy et al., 2010) . The importance of this agmiois that it has been estimated that 30% of aljadipn will have
access requirements at any point in time, and rpesple will have a disability at some stage durthgir life.
Accessibility refers to people’s ability to reacbagls, services and activities, which is the ultiengbal of most
transport activity. Many factors affect accessthijliincluding mobility (physical movement), the dityg and
affordability of transport options, transport symteconnectivity, mobility substitutes, and land upatterns.
Accessibility can be evaluated from various persipes, including a particular group, mode, location activity
(Litman, 2008)

Access which still supports the tourism in Indoadsiaccess to transport; there are still many lwti not support
tourism transport. Moreover, if we look at railrsport it still has many deficiencies, seen fromc¢hariot itself, it is still less
suitable to be used especially for economy-clagsstiwvhich are dirty and crowded. Trains in Indéaespposed to be like trains
in Japan, which is comfortable, clean, safe, aatittake us feel comfortable being in the trainriythe trip. Sea transportation
also has some weaknesses such as bad managemmentedirtechnicians. There are many sea transjportaticidents that
make passengers are afraid to travel using sespteation. For air transportation, even it is drethan sea transportation.
However, there are some airlines which do not wafight abroad because afraid of accident, becaiuge broken flight is still
used to fly. Tourism access in Indonesia still seiaprovement; especially in transportation acesss telecommunication

because they are the main factors of tourism sentdronly air transport, sea transport, and leangsport.

An air transport airline, which cooperates withefign airlines make it easy for foreign tourists eoand go to

Indonesia. For sea transportation, it is advisablmake some improvement by such as fixing the dasthapel boats or

Impact Factor (JCC): 5.8487 NAAS Rating 3.17
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rebuilt ferry boats to make good quality so thatrigts can easily access the islands of Indonekiahware potentially
interesting attractions to visit. Land transpodatineeds trains, tourism buses as well as providetsportation like the
subway, waterway, and monorail. A factor that afebe function of the low accessibility is the agpaphy, because it
can be an obstacle to the smooth to hold intenadtioan area Sumaatmadja, 1988 in (Mohammmed, 2@4@ess to
telecommunications is an effective tourism marlgtitrategies such as the publication of a tourisstidation through
the Internet to promote Indonesian tourism-rela@tdhctions, hotels, accommodation, restaurargsetragents and travel

agencies.
Attraction

Tourist destination in order to attract touristsstitave attractiveness, attractiveness of bothr@atind society and culture.
All God creatures such as nature like flora anchéaas well as: landscapes, beautiful panoramglgumith tropical forest
plants and rare animals. In addition, the intareggilvbrk of human, museums, ancient heritage, thackegf history, art
and culture, agro tourism (agriculture), water tomn; adventure tours, recreational parks, and &it@nent venues are
also a tourist attraction. According to MiddletamdaClarke (2001) in (Leask, 2010) “Attractions refie being permanent
resources managed for visitor enjoyment, entertairinand education”. About attraction, it is somesninfluenced by

some factors as mentioned by Pearce (1998).

Wall (1997) in (Leask, 2010) that Issues such he %ize, the aesthetic appeal, the management eggiim
popularity, the shape and the commercial emphddiseofeature of interest have all been seen asitapt in defining
what are and what are not tourist attractions. gsef a classification of tourism attractions irgoints, lines and areas’,
encouraging consideration of the specific attributd the resource, visitors’ behaviour and spadiatributions, the
potential for commercial exploitation, and assamiaplanning and management strategies’. Attractioggested that
tourists visiting cultural heritage attractions daen divided into two groups, “true cultural toutisind “spurious cultural
tourist” (Gyan, Nyaupane, & Andereck, 2007) . Farthtrue cultural tourists can be sub grouped twi types, “cultural
site”, and “cultural event” tourists. Similarly, @pous cultural tourists can be further dividedoirthree sub-groups,

“nature”, “sport”, and “business” tourists.

In Netherland, the results of research were usenle@ate four different scenarios that could be usethe visitor-
attraction business to develop innovative straggiencepts, products, services or business mdauisvould make the
attraction more future-proof (Postma, 2014) . Arotstudy suggested that tourists visiting cultheaitage attractions can be
divided into two groups “true cultural tourist” afgpurious cultural tourist.” Further, true cultbtaurists can be sub grouped
into two types, “cultural site”, and “cultural ev&mourists (Gyan & Andereck, 2016) . Many ruraias and villages fail to
achieve their tourism development goals becauseuliieg power of their attractions is not strongpagh. An appropriate
combination of minor attractions may be an effextimeans of increasing the pulling power of thesstigi&tions
(Jurowski, Combrink, & Cothran, 2016). Another @®d, provide an insight into both the authenticfyexperiences

with novel attractions and the group aspects ofafueh flow concepts (Kolar, 2017)
Amenity

Amenity is all forms of facilities to provide seceés for tourists to all the needs for a stay oisd 0 a tourist destination,
such as hotel, motel, restaurant, bar, discotheqeef®, shopping center, souvenir shop (Bovy & Lawys1998).
Reseachers find new and interesting results coimgerntation age decisions and social costs thpede on the nature of

amenities and of multiple disturbances (Xu, AmagceSullivan, 2016) . Facility or amenities indekedcome one of the
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requirements for a tourist destination, so thatigtsl can stay longer at home in tourist destimaiceas. Normally the
desired accommodations needed by the touristsoavepiiced hotels and restaurants, as well as homwméet what is

required by travellers while visiting the tourigtraction.

Amenity, that firms often vie for competitive advage by providing additional services (amenities)their
customers (Hamilton, Rebecca, Roland, Wedel, & @hrk2017) . Although extant research has focusethe effect of
adding amenities on choice, return on service atiesninay arise from two sources: increased intfieice and increased
revenues from repurchase. Based on a nationalysameng nature-based tourism service providersniaden, discusses
general characteristic of Swedish nature-basedstousupply, reveals the most important natural atiesnfrom the
supply perspective and discusses the patternsef thgional variation. It is further investigatbdw distributions of
various amenities is related to the density of mahased tourism operations across regions (Maaga&y Fredman,
2017). Research objectives have changed from #alificus on recovering the implicit prices of matl / environmental
amenities, to a more recent and growing interegtvimuating their impacts on regional developmemtt quality of life
(Schaeffer & Dissart, 2018) .

METHODOLOGY

The research approach used in this study is a catidoi of qualitative and quantitative approache &halysis used a qualitative
approach in dominant proportion and was supportedjumantitative approach. Veal has recommendedreliffeways of
conducting a research, be it quantitative or catali research method, both are comfortable forymesearch subjects and the
interview process which most time addresses a tlfgaa, 2006) . As for the type of study chosedéscriptive correlation
study. Reliability and validity tests were usedmeasure the level of reliability and validity ofetlnstruments used.
The analytical method used in this study includasistic descriptive tests, correlation and regmssRegression is a
special method to obtain a mathematical correlabgnassuming that there is a certain correlationinir in an
unknown parameter. The unknown parameters, thesupred under other assumptions by the help of aleildata to
get the equations. This method was used to getldtrieom average score data from 4 variables usehis study. It is
also used to find out how strong the correlatiod tre effects among the free variables of access, attractions, and

amenities to bound variables that was tourist’s&adtion.

Some researchers have used attraction model, tadtraaccesibilty and amenities with reliabilitycamalidity
test, such as; (County, 2011) , (Ramkissoon, We#eBmith, 2013) , (Oriade, 2013) , (Hassan & Stakaz, 2014) ,
(del Rio, Aglera, Cuadra, & Morales, 2017) , angl{@s, Shani, & Belhassen, 2017) . The sampliechhique used in
this study was purposive sampling, which researdiegs to respondents that have gone to Malukuigit tourism
sites offered for the tourists. Researcher disteéua questionnaire via Google Form to 54 respotsden 10% of

tourists visit data in Morotai, North Maluku in 20{Source: Deputy of BPDIP) that was as many asvififrs.

Table 1: Variable, Sub Variable, and Research Indiators

Access High flight Frequency

Direct flight routes

Available and easy internet access
Supportive island-to-island ports
Numerous tour package choices
Atraction The beach is very beautiful

The beach attractions are interesting
Cultural attractions and unique customs

Impact Factor (JCC): 5.8487 NAAS Rating 3.17
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Table 1 Contd.,
The history / museum tour is very educational
Heritage building relics are interesting and edivea
The traditional culinary is delicious
The local people are friendly and courteous
Amenities | Abundant accommodation in every tourigess
Numerous restaurants in every tourism sites
Available rest area along the way to the tourigess

Satisfaction
Service Available information service

Emotional | Memorable visit to tourism sites

Proud of having visited tourism sites in Maluku.
Price Affordable ticket price

Affordable tourism sites entry tickets

RESULTS AND DISCUSSIONS

Results: Statistic Test Score

Using the reliability test, the instruments usedhis study are proven to be highly reliable, w@fonbach’s Alpha score at
0.859, and DF score at 52 and R table at 0.23inBtreiments used are confirmed valid since t tabdee is above r table score.
It shows that the respondents are able to givestensanswers because they have understood aadesqed the points asked

in the questionnaire.

Accessibility

Data showed about 68.5% respondents stated thairttnsportation choices to Maluku were quitenatous. The latest
data from Maluku Province Statistic Center Ager8$) in 2016 confirmed that there were 11 pioneerice routes with
12 operational airports. Pattimura Ambon IntermalAirport, as the hub, has several routes frormida city, Wabhai, Bula,
Banda, Kisar, Kisar to Moa, Saumlaki and Langgure BPS 2016 data showed that in 2015, there weifighB routes
serving direct flight to Ambon or vice versa. It svaecorded that nine flights were from Jakarta gidur airlines.
Meanwhile, there were only 2 direct (non trandights from Surabaya to Ambon. Direct flight fromavé Island were

confirmed to have 5 routes and served by only thidiees from Jakarta and Surabaya.

Table 2: Reliability Statistics

Cronbach's Alpha | N of Items
.859 4

Table 3: Flight Frequency from Maluku to Various Destination

Frequency| Percent
Disagree 14 25.9
Nevel / do not know 3 5.6
Valid |Agree 31 57.4
Strongly Agree 6 11.1
Total 54 100.0

The table 5 that not all respondents visiting Malgjot an adequate internet connection. The pergerdhthose
who got and did not get an adequate internet cdiomeis about 34%. Even after internet networkasfructure had been
built, the local people still complained about tretwork disconnections that happened for hoursven éor days which

usually was the effect of network problem underdba (Kompas.com April 27, 2017).
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Table 4: Non Transit Flight Routes

Frequency| Percent
Disagree 6 11.1
Nevel/ do not know 5 9.3
Valid |Agree 31 57.4
Strongly 12 22.2
Total 54 100.0

Frequency Percent
Strongly Disagree 2 3.7
Disagree 16 29.6
valid Nevel/ do not know 16 29.6
Agree 16 29.6
Strongly Agree 4 7.4

[Total 54 100.0

Maluku is also called as Maluku islands. The tatah of Maluku islands is about 712,479.69 km 24%2of the total

Selaru, Selu, Sera and Molu. The fifth island groopsists of Babar islands and Sermata Island.

Table 6: Availability of Ports for Inter-Island Tra vel is Helpful

Frequency Percent
Disagree 11 20.4
Never / do not know 12 22.2
Valid | Agree 24 44.4
Strongly Agree 7 13.0
Total 54 100.0

Table 7: Travel Agencies Provide Tour Package

Table 8: Attracted to Beach Tour Because of the Magficent View

Frequecy | Percent
Disagree 6 11.1
Nevei/ do not know 20 37.0
Valid |Agree 21 38.9
Strongly Agree 7 13.0

[Total 54 100.0

Frequency | Percent
Never / do not know 2 3.7
Agree 29 53.7
Valid Strongly Agree 23 42.6
[Total 54 100.0

Impact Factor (JCC): 5.8487

area is sea that is about 658,294.69 km 2. On%p 0:654,185 km 2 is the land. Therefore, Malukarisarchipelago that consist
of 632 large islands, in which Seram island isl#tngest one (18,625 km 2), Buru island is the sgdargest (9000 km 2),

followed by Yamdena (5,085 km 2) and Wetar islaB®24 km 2). Based on the characteristics of tke,ahe aspect of
structuring development, Maluku uses the concejdlarfid groups, Sea Island, and multi gates by iggpdevelopment centers
that perform as public service center, trade ceatet good and service traffic flow. Based on theggaphic approach, cultural
similarity, natural and orientation tendency, ecuimal similarity, and natural resources potentislaluku area are divided into
6 island groups. The first island group consistBofu Island, Seram Island, and Ambon Island, Laslsads (Saparua,
Harukudan Nusalaut, Geser, Gorom, Monowako, Bahelar, Nila and Serua). The second island groupisterts Kei islands

and Kesui. The third group consists of Aru Islan®e fourth group consists of Tanimbar (Yamdenantd), Larat, Waliaru,

NAAS Rating 3.17



How Accessibility Conditionsin Maluku Province-Indonesia Can Affect the Satisfaction of the Tourists

Table 9: Attracted to Beach Activities

Frequency | Percent
Disagree 1 1.9
Never / do not know 12 22.2
Valid | Agree 28 51.9
Strongly agree 13 24.1
Total 54 100.0

Table 10: Culture and Customs Attractions have Diférent Uniqueness

Frequecy Percent
Nevel / do not know 9 16.7
valid Agree 26 48.1
Strongly Agree 19 35.2
Total 54 100.0

45

Attraction

Since most respondents coming to Maluku were iriness travels (44.4%), it was fair to assume thasé
people had not used any travel agency’s servidasy @id the trip independently. The applicatiormotess to Maluku was
considered unsatisfying. It was seen based onateettat the average value of five instrument amsesas in 3.07-3.91

which meant that the application of accessibilityMaluku was “quite” good to good.

The tables show that most tourists visiting Malukere attracted to the magnificent views of the beac
Whereas, for beach activities such as scuba digngrkeling and wind surfing did not really attegttthe respondents,
since most of them were on their business trav@fdy 37% of them were on vacations. This is faicdiese most local

tourists are coming from java; therefore they nesatively longer time to visit Maluku.

Cultural and custom attractions offered in Maluke anique, compared to other regions in Indonédigs had
been agreed by most respondents. Some of the udaqeoes performed were Cakalele battle dance.demise is a unique
dance performed only when there are exclusive eciabguesses coming to the region. Cakalele danperformed by
some men wearing “Salawaku” (armor) and a “paraagsword). While the women are using “Lenso” (hardghief).

This special dance is one of the traditional darficea Maluku.

Figure 2 shows some men performing Bamboo Gila elambey were making a series of movements while
fastening their hands to the bamboo. They are ngothiair feet simultaneously, including walking, jpimg and running,
all following a dynamic music background. Since thevements were very dynamic, people or dancersdehihis dance
have to be in their fit condition. Otherwise, the@guld not be able to control their body and woukddiaken wildly. The
bamboo would move vigorously as if it was alive dadl its own will. This dance has to be perfornred spacious space

to make sure about the safety of the performerglandpectators.

Table 11 83.4% respondents thought that the histiosites were attractive and educational. This &ccordance to
a research done by Vadet Caliskan (2010) whicledté®eople visiting cultural and historical res@mscare among the
largest, most pervasive, and fastest growing seaibthe tourism industry today. In fact, heritagarism appears to be
growing much faster than all other forms of tourisand is thus viewed as an important potential foolcommunity
economic development” (UNWTO, 2005).
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¥

Source: Mantraitemdoeloe.Blogspot.Com
Figure 2: Bamboo Gila Dance

One of the fascinating historical sites is the FdriDurstede located in Saparua, Central MalukucWhias one
of the historical heritages from the VOC (Vereemiddostindische Compagnie, the largest commerciakprise in the
17th—-18th century, established by the Dutch) etas port was originally built by the Portuguese wtalonized
Maluku in 1676. It was then seized and used by@beernor of Ambon, Mr. N Snaghen in 1691. Fort efubstede was
once used as the center of defense and governgntteeVOC in Saparua. This fort witnessed the gresd of the
Indonesian people’s struggle for their independeridee struggle was lead by one of the most encaugabero,
Kapitan Pattimura. He led his people to invadeftiteon May 16, 1817. The invasion, then gave dluéntial effect to
the existence of VOC in Maluku and Batavia. The VtBén strived to get the fort back.

Nowadays, the fort is still in a good condition reunded by beautiful scenery. The position of the fs very
strategic since it is facing right to the sea anotgrted by the mountains. The interesting pathis fort is that all the

things and weapons used in the struggle are weliggved.

Table 12 70.4% respondents were attracted to Riatdour to the museums, although some respondeasot
experienced visiting the museum yet. The museumnis of the best public places that serve to givecaiibn and
information and it is the place to keep and disglafections of meaningful things. Neverthelessnetmes museums are

considered out-of-date and taken for granted sonlig@eums are considered unattractive and geplddi attention.

Maluku has done some museum revitalization, folhlgnihe Republic of Indonesia Presidential Policpcamted
national priority program in Presidential Instroctino 1 in 2010 about the Acceleration of the Immaatation of Development
Priorities, enacted Museum Revitalization as NatioDevelopment Priority Program especially in Riyorll: Culture,
Creativity, and Innovation of Technology. Basedlat, museum revitalization has become a Pre-etrifregram stated in the
Strategic Plan of Ministry of Culture and Touris®12-2014. One of the revitalization that has bemredo the museum in
Maluku is a Maluku museum web site (provided ire¢htanguages, Indonesian, English and Netherlasdjei the website,
there are information about the museums in Maltikel, center of the study of museums, a collectiobaafks that can be

downloaded, bulletins and other videos to meebsityi and learn science.

Table 11: Historical Sites Are Attractive and Educdive

Frequency | Percent
Never / do not know 9 16.7
. Agree 32 59.3
Valid StronglyAgree 13 24.1
Total 54 100.0
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Table 12: Maluku has Educative Museums as HistorideSites

Frequency Percent
Disagree 1 1.9
Nevel / do not know 15 27.8
Valid |Agree 30 55.6
Strongly Agree 8 14.8
Total 54 100.0
Tabel 13: Traditional Cuisine is Delicious
Frequency | Percent
Not agre: 6 11.1
Nevel / do not know 1 1.9
Valid |Agree 35 64.8
\Very agree 12 22.2
Total 54 100.0
Tabel 14: Local People are Friendly
Frequency | Percent
Not agre: 2 3.7
Nevel / do not know 1 1.9
Valid |Agree 37 68.5
\Very agree 14 25.9
Total 54 100.0
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Table 13 As many as 87% of respondents believedMiaduku traditional culinary was delicious. Thepiyal

Maluku cuisine is among one of the many areasubatiocal ingredients. The original Maluku foodl&icious and made
of materials that only exist in Maluku. Sago islanp that grows in Maluku so some traditional faat Maluku main
modern material is sago. Visitors who come to Malskould not be confused to find Maluku food, bseathere are

many varieties of foods or snacks available.

Another example of a typical Maluku food is nugmeauce Banda fish. This traditional Banda food is
famous for its delicious taste and has been sergimge long time ago. As a spice producer islandnda
communities are well known for their expertise erwdng food with herbs native to Indonesia. Mosttloé soup
tasted emits strong, rich flavor form nutmeg. Dagrithe Dutch colonial, a nutmeg-sauce Banda fish usslly
served to high-rank officials visiting Banda Islanthis food is best served grilled red snapper bekiasang chili

sauces along with palatable papaya leaves.

Table 14 The Maluku are well known for their friindss which meets the criteria of the 7-Charma eampaign to
attract tourists, and this reflects that the pnog¥®langente Ambon" has succeeded. Mangente Ambamrisral movement of
government and the society Ambon city to colleetfilil potential of people inside and outside Amifbioluccas) to provide
support for the development of Ambon. This movenadst aims to restore the image of Ambon Manise eity that is safe,

comfortable, beautiful and harmonious.

Amenity

Amenity, which consists of the availability of acmmodation facilities in every tourist object, mashpoices of restaurants for

every tourist attraction and the Rest Areas albiegdad to the location of attractions, are rafedl""by travelers. Overall, the
response of the tourists during their visit to istuattractions in Maluku, is considered good, ad as the access to the places
(although the average value of greater attractian the excess (4.0 and 3.5), while amenity isestdair'.
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Tourist satisfaction towards the availability ofarmation services is still quite satisfactory, s the impression
during a visit to the tourist resorts in the Maluthe affordability of airfares from the residerdean individual traveler, and
the price of admission to the tourist attractiosasisfactory, and they feel proud to have bedhddourist destinations in the

Maluku. Overall, the highest satisfaction of totgriies on the emotional satisfaction of the travel

DISCUSSIONS

Correlation and Regression Analysis

The relationship between independent variables déghendent variable in this study can be obserwenigh correlation

and regression test.

Accessibility and Satisfaction

Provision of access to Maluku, specifically to istidestinations offered has a strong relationstith the satisfaction of
the tourists (0.62%), tourists are satisfied witle taccess to 38.9%. Travelers have the opportaoitghoose flight
schedules and transit so that travels from thejpeetive regions do not take a long time. And éfytheed to visit different
attractions within the island, the port enablertv¢l on their preferred tour packages availablehough there are many
tour packages and some locations for the ferrysangs however, it is not supported by ample flggrating on a regular
basis. As a result, travel time has become inefficand does not cover many tourist designatecepladaluku provides
local ports serving remote areas, but they aresmpported with a mooring or dock facility. This rmakhem vulnerable to
accidents because ships have to be anchored fdrtimrthe shore by the time of embarkation and rdiszrkation of
passengers (Ministry of Transportation, 2016). Ffwe provision of access in Maluku, the only imtet access alone that
has a low value with an average of (3:07), whictated as 'fair'. In the regression equation, feation formed is affected

due to the provision of access in Maluku.

Accessibility to public transportation is one o timportant attributes to assess the effectiveokasransit system
and the integration of transportation with land. ddee level of accessibility can be a determiniagtdr for usersperception
and satisfaction with the overall transit systenevidus studies on travellérsatisfaction with public transportation focus on
variables directly related to the service such as diop facilities, drivefsbehaviour, schedule adherence, bus frequency,
vehicle cleanliness etc., (Woldeamanue & Cygar&ki,1). How passengers perceive public transpovicgsr and which
factors influence their level of satisfaction. Facanalysis resulted in four different service disiens namely comfort,
services, accessibility and others. Tourists weumnd to be moderately satisfied with public tramsgervices (Le-Klahn &
Diem-Trinh, 2013). The outcomes also direct therditbn of transit authorities and operators towahds attributes that
scored low in satisfaction, consequently requiimgrovement. It is necessary to increase useffaetiisn through improving

the public transport system in Amman, in order &ntain existing users and attract new passentyeesr(, 2014).

The study by (Noor, Na’asah, & Foo, 2014) succeeddedkeveloping three dimensions of public bus sevi
attributes a satisfaction in the study area nancelyfort, accessibility and safety and found tharéhis a slight
difference in satisfaction between the minibus &nd transit, but users agreed that overcrowdedfahdinsafe
during the night were among the most significarttilattes that affect their satisfaction. Accorditite overall
passengers satisfaction with public city transpody be affected by the overall service quality. deency,
punctuality, cleanliness in the vehicle, proximispeed, fare, accessibility and safety of transpafbrmation and

other factors can influence passengsstisfaction (Pavlina, 2015).
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Tabel 15: Test Result Accessibility and Satisfactio

Model Summary
Model| R | R Square |Adjusted R Square Std. Error of the Estimate
1 |.623 .389 377 77316
a. Predictors: (Constant), ACSES

Attraction and Satisfaction

Tabel 16: Test Result Attraction and Satisfaction

Model Summary
Model| R |R Square|Adjusted R Square| Std. Error Of The Estimate
1 |.39P| .153 137 .90998
a. Predictors: (Constant), ATRACTION

Satisfaction scored on the provision of attraxgtion Maluku is quite strong (0.39), and is infloeth by its attractions
15%, which is relatively low; this might be caudgctourist visit's purpose to Maluku which is mgdtr business which results
in not all tourist objects in Maluku can be visit€af 8 famous tourist attractions in Moluccas obly1 of respondents ever
enjoyed all, others enjoy only some. This will leasonable given the most visits to Maluku are isirtass. The regression
analysis shows any addition to the provision afations will increase the value of tourist satiStm. Because the overall
numbers are positive (0.675), it states that tizioaship between two variables are positive amdixectional, which tourists
are quite satisfied with the attractions that Hasen made. Assessed tourist satisfaction anahkts Vith tourist attractions and
infra-structure at the following six protected aré@kello & Yerian, 2009). The study by (Nowacki1D) is an attempt to verify
a model of the relations between motivation, qualftattraction, benefits, satisfaction and theawibural intentions of visitors

to tourism attractions.

The marital status, residential locations, andtimggi frequency reveal significant differences oryalty, while
information sources, recreational attraction, fati®on, and loyalty show significant differencém( Shih, Laio, & Tsai, 2011).
In addition, there is significant and positive tielaship among recreational attraction, satisfactand loyalty. The findings by
(Tang, 2014) reveal that the only the effects afith attraction, but also satisfaction, on behaimtention, are supported.
Furthermore, economic factors play a moderating irlthe satisfaction. The results identified fattribute level satisfaction

factors: “diversity of natural and cultural res@sg “barrier-free access to tourism and recreatittractions,” “provision of

senior related facilities and services,” and qualftsenior only tour operations (Lee, 2016).

In Taiwan research, that culinary attraction mesBathe relationship between brand equity and tburis
satisfaction and that the sub dimension of brandgien mediates the relationship between brand awsseard
utilitarian value (Liu, 2016). The another reseamdims to determine tourist satisfaction towardsvieer quality
which involves attraction, accommodation, acceéisybifacility, information, advertisement, and litiies availability
in Kediri Regency Tourism Attraction (Tendean, 217
Amenity and Satisfaction
Traveler satisfaction towards the amenity in Mohgés relatively strong (0.65) and affects on thtsfaction by 42%.
Amenity affects only low on tourist satisfactionyedto some opinions from travelers who think th&igt accommodation
is not sufficient, while restaurants are not mamy there enough choices available at every toatisaction. Traveler
satisfaction will increase in line with the incredn the performance of the amenity (0.545) offthe variables examined
in this study, in average, the variables achievedhighest rating is an attraction (4.0 / goodlpfeed by access (3.5 /
Good), satisfaction (3.3 / fairly satisfied) andeanity (3.2 / fairly good).
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The results of the research analysis confirmed diatination image, support services and secuwiganliness
and facilities directly influenced tourist satidiao (Hau & Omar, 2014). The results also indicateat service quality has
a significant and positive impact on turist satiifans. Reasearchers findings also reveal thatstsuwere satisfied with
the core products, but were dissatisfied with bésirist facilities offered at the destination (Ba§ Kala, 2015). The
findings alert concerned tourism stakeholders fatliming effective strategies for holistic developnt and improving
performance of attributes in a given destinatiowektigated tourist satisfaction with official ratal park guides and park
facilities. A latent class model of nearly 9000rsts indicated that older women on cruise tour® \Whd planned their

trips well in advance were most satisfied with b@hnder et al., 2016).

The results of the research revealed that onlysatisfaction dimension (related to the diversityfadfilities) out
of the four proved to be a significant predictortofirist expenditure in the destination (Jurdandréeta, 2017). The
perception of visitors on importance and satistactates of tourist object-related variables waasueed (Mahayu, 2017).
These variables included attraction, accomodatamtessibility, facility, information, and utilitywhich were then
subjected to the analysis technique of IPA. Restiinalysis found 14 attributes that were importanttourist object

development but in bad condition.

Data from the Central Bureau of Statistics of Malukrovince (BPS) shows that in 2015 the numbepifin
visitors was 14,703 people using airplanes andsstis many as 8,876 tourists were from Europe, dated by the
Dutch, with 5,154 people. It is much more thannbebers of local tourists visiting Maluku who cofmem other regions
in Indonesia. Data shows that 10,663 local tousiigtied Maluku, with 79,678 people come from Ja&&2.054 people of
the number are from Jakarta. BPS data also shawrtt2D15, there were 22 units of star hotels a8 fdon-star hotels
spread out in every region in Maluku with 13 hotekre located in Ambon. The visits to Maluku aregirently done by
male visitors (35%), mostly work as employees (36¥he purpose of the visits is commonly for busingavels (44.4%)
or vacation (37%). Most visitors come from Java%38Sulawesi and eastern parts of Indonesia (1P4la shows that
people visited Maluku to see favorite tourism site$.1%) which are “Bambu Gila” (possessed bamtsbmws, marine
park tours, historical sites (Siwalima museum),dgBel Fort, Amsterdam fort, Ora beach, Netsepa beaxh tasting
traditional specialties. The beauty of some areddaluku has been famous nationally and internatignAmong others
are Manuala Marine Park, Pasir Panjang Beach, and Rota-Ambon. According to data from Departm@utiture and
Tourism (Disbudpar) Maluku Province, there are atR0OP tourism sites exist, including potentialsnfrdnistorical sites
(20%), cultural tourism (15.2%), natural tourisn8%2), marine tourism (36.6%), and artificial touri¢in8%).

Based on the Government Regulation of the Repudflitndonesia Number 50 / 2015, on Master Plan for
National Tourism Development in 2010-2015, it hasrbassigned that there is one National Tourisntiize®n (DPN)
that is Ambon-Bandaneira and 5 National Tourismé@yment Zones (KPPN) in KPPN Bandaneira and itsoaading,
KPPN Ambon and its surrounding, KPPN Buru and itsaunding, KPPN Manusela—Masohi and its surroumndiKPPN
Tanimbar and its surrounding and KPPN Kao anddutsosinding. In addition, Bandaneira is also asgigas National
Tourism Strategic Areas (KSPN). The enactment BPN, 5 KPPNs and 1 KSPN in Maluku region was inwig the
fact that those places were considered to havedamirtourist attractions; natural beauty, marireddh tourism, distinct
animals and plantations, national parks, historsiigls, places of worships, cultures, art craftssems and theme parks.
In order to improve tourism potentials in Malukuhas been planned that accessibility of arterglspaollective roads,
and local roads would be developed further. Airpostea ports and crossings, tertiary city huby intd roads and inter

tourism corridors are also planned to be improved.
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Tabel. 17: Test Result of Amenity and Satisfaction
Model Summary
Model| R | R Squ Are |Adjusted R Square|Std. Error of the Estimate
1 .655 429 418 .74698
a. Predictors: (Constant), AMENITAS

Discussion of the results of the statement FligkgEency from Maluku to various destinations, aliive mode
of transportation which can be used in Maluku isubing sea transportation. There are seven natébrigbing companies
and two local ones serving in the area. Although PELNI (Persero) has served by utilizing eighpshithere were only
207.731 passengers recorded arriving in Ambon seap@015. While, KM. Tidar, a local passengeisips documented
that there were 95.000 passengers. Maluku Provirmesportation, Offices confirmed that there weeplbneer ships, 15
local ships, 9 ships of PT. Pelni (a national sligpompany), and 8 fast passenger ships, als® z0ip calls. Based on
the BPS 2016 data, there were 600.000 passengmisnisr island transportation modes, especiafiygrassing transport,
in the port of Galala, Namlea, Hunimua, and Waiggerved by 8 ferries and 23 ferryboat all aroureluMu. Besides, the
interconnections between ports were not actuallpamas it was only 25 local ports that were retmgerve in vast

Maluku area.

The fact that Maluku has numerous islands and tasgsm as its main attraction, it has to make soa¢ the sea
transportation can fulfill people’s need since kbeations of islands are relatively far from ea¢hen. People, therefore,
need to have an effective sea transportation systieich is available and relatively fast. In relatitm people’s life, North
Maluku has 35,000 ha which can produce about 560t60s / year dry seaweed that worth about US $ r@Bidon.
However, this figure means nothing if there arenmeans of transportation that can be used to expdd distribute the
goods. Local government whose territory consistslahds had complained about the lack of adeqguai@ns of sea and
air transportations. Even though their territorg légh economical potentials (Dahuri, 2009). Themef development of
ports and harbors in Maluku is based on the optirsaenario. In 2013, Maluku province only had orgiaeal level port
that is the Port of Ambon. According to regionalvelepment projects, the number of regional leveltpavould be
increased to four ports in 2016. The enhancemetteport level from local to regional was carrima in the port of
Banda to promote Banda island tourism (PELINDO2006). Meanwhile, Amahai and Tual ports were alseetbped as
an effort of service centers decentralization,rtigkhAhamai as Central Maluku region service center Bual as Southeast
Maluku regional service center (Gurning, 2017). Famist tourists visiting to Maluku, based on theadaken from tribun-

maluku.com, Banda island had been their favoritmsto visit.

Nevertheless, sea transportation had become aacbiastThe frequent schedule changes, delays arklézoh
trips were all because of the lack of means ofsjpartation. In 2015, the inadequate number of irtland means of
transportation had become the main issue that hampecal tourism. This complaint had been respdrgiethe Ministry
of Transportation by finishing six port constructiospread over Maluku province, North Maluku andst\Rapua. These
six ports had been on service and would be launoffagially by the President of Republic of Indoresloko Widodo on
April 5 and 6, 2016, in West Papua and Maluku. fiee port constructions that had been completedafuki province
were the Port of Tutu Kembang, Port of Wonreli, &uit of Teor Island. While in North Maluku, thewéinished ports
were the Port of Tobelo and Port of Galela. AnterBihaloho, the head of Regional Development PtenAigency in
Maluku, stated the fact that the minimum infrastiwe and supporting connectivity in some tourisnstihations had
lower the number of visits from local and foreigyutists (tribun-maluku.com). This fact was revealedhe Dialog

Sambung Rasa (a formal discussion event) held itbdkmon Wednesday (February, 1). However, respoadanthis
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study had different opinions about the availabitifyports for inter islands tourism. About 57.4%loé respondents agreed
that the availability of ports in Maluku had beeery helpful, leaving only 20.4% of the respondedisagree. The
possibility of being disagreed was because theoredgnts had experienced schedule changes or qgadsiays usually

caused by minor engine problems. The rest of thgaredents had no experience of using inter isleangsport.

Attractions in Maluku, another special dance froraliu is Bamboo Gila (possessed bamboo) dance. 8amb
Gila dance is a mystical dance from North MalukinisTdance originated from bamboo forest around fdwe of
Gamalama Mountain. In the beginning, this dance wgasl to move a wooden ship that had been madhe imountain to
the beach. This dance is also used to move thevaleigk from the sea. Even for kings in ancient tised this dance to
fight the enemies. Now, this dance is used to asma@rtainment during a party or cultural eventsisTdance uses a big
bamboo about 10-15 meters long. Before the dangegsn, a “pawing” (a shaman) would burn some isesrand recite
prayers to ask for protection during the show. Afteat, the bamboo would be shaken slowly at fasigl gradually the

bamboo would shake rapidly.

CONCLUSIONS

In Maluku, attractions and access have been ratdidby tourists who visit, while amenity and traeelsatisfaction are
still rated in the category 'fair'. Data analydisws that there is a variable attractions whicin ihe average is rated 'good’
but in correlation analysis, the relationship betwattractions and satisfaction is in the categdriguite strong' and its
influence is small (15%). It is can be caused tsgasment of the attractions is good, but if attable to the level of their
satisfaction, apparently traveller satisfaction dode the implementation of the attractions arélstiv. One of the causes

is the traveller information services which are paivided properly by the local government.

The results of this study can be used to meastgrgths and weaknesses and constraints perceivedifists to
enjoy the attractions in Maluku, so the local goweent can continue the program ‘Mangente Amboni§.éxpected that
the number of domestic tourists visiting Maluku2@l15 as many as 26 685 can be increased in theyaaxt (Source:

Tribun-Moluccas.com).
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